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Extend was founded in Riyadh in 2012 with a belief that technology should bring
organizations closer to people. That belief has grown with us. The technologies have
changed. The belief has not.

Since then, we have followed the same curiosity with every kind of work we do, asking
ourselves every day how an organization can become more useful, more understood, and
more present in the culture around it. This curiosity has enabled us to deliver outcomes
that address our clients' needs.
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We don't ride the wave. We Built to move fast and We didn't learn this market.
anticipate it and get there first. adapt faster. We grew up iniit.
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We work across three connected capabilities: designing products and experiences that put customers first,
running campaigns and activations that reach the right people at the right moment, and measuring

performance to make sure every effort gets sharper over time. These are not separate services. They are one
continuous practice, built to move together, and built to deliver results that compound.
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MEASUREMENT & OPTIMIZATION
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‘ Every interaction a customer has with an organization

is a design decision. We help brands make those

decisions deliberately; mapping the journey, building
the systems, and creating the digital products that

CRM
make engagement feel effortless. From customer ( R — ) ' < DESIGN >
segmentation to commerce design, we work across & COMMERCE DESIGN .

the full experience so nothing gets left to chance

DIGITAL PRODUCT ‘
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SPONSORSHIPS &
DIGITAL ACTIVATIONS CREATIVE
PRODUCTION

TV & OUT-OF-HOME

MEDIA
MEDIA MIX

PLANNING

UGC & CREATOR
CONTENT PRODUCTION

ALWAYS-ON
SOCIAL CONTENT ' C INFLUENCER >

MEDIA

CONTENT
DEVELOPMENT

CAMPAIGN CONCEPT
& STRATEGY

DIGITAL & PERFOR-
MANCE MEDIA




MEASUREMENT & OPTIMIZATION

ATTRIBUTION & SOCIAL MEDIA
CONVERSION LISTENING MONITORING
TRACKING

Bl & PERFORMANCE COMMUNITY BRAND
ANALYTICS OPTIMIZATION MANAGEMENT MONITORING
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What gets measured gets better. We track brand health, media performance, and audience behavior to give our clients a clear picture of what's working and what
needs to change. From social listening to Bl and attribution modeling, we turn data into decisions, and decisions into results that compound over time.
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When Saudi Vision 2030 was introduced to the

W

Z world, Extend told that story. When Fllneeded global
o : : :
\ attention, we built the platform. When the Kingdom
1 / opened the road to women drivers, we created the

emotional narrative that brought the nation with it.
From the Ministry of Culture to the Quality of Life
Program, we are the agency that connects public
. sector ambitions to the people they are meant to
serve, and to the world watching.
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Launched under the patronage of His Royal Highness Prince Mohammed bin Salman, Vision 2030 represents
the Kingdom’s roadmap towards a prosperous economy, a vibrant society, and an ambitious nation.

250K 16M
031893l poy yoigall Anipall Shgaiiall oz Ot091 5 Ll Jgog)l 05 il Ul sac

related posts on the day of the conference Accounts reached within two days
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Launched and grew Vision 2030's official digital
presence within its first months. SUCCESSFULLY
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The "Saudi Architecture” initiative is a national project celebrating the architectural identity of the
Kingdom, reflecting its rich heritage and embracing modern innovation. Under the umbrella of Saudi

Vision 2030, the initiative highlights the diversity and depth of Saudi architectural legacy and
showcases the country's forward-looking achievements.
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Ranked on x platform for highest organic
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We launched Um Saud campaign to support women’s empowerment and the introduction of female driving
in Saudi Arabia through a relatable community figure. The campaign achieved widespread reach and

engagement across social media, supported by influencers and celebrities, generating significant public
conversation and media attention.
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From F1 circuits to ATP tennis courts, from Formula
E trending globally to bringing new audiences to golf,
billiards, and boxing, Extend has been alongside Saudi
Arabia>s transformation into a world-class sports
destination. We have worked with some of the biggest
federations and events in the country, building
audiences, creating digital presence, and turning
sporting moments into conversations that travel far
beyond the venue. In sports, winning on the field is
only half the story. The other half is what happens in
the stands, on screens, and across feedsX and that is
where we work.
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We led the social media campaign for Dakar Saudi Arabia 2026 across all platforms, spanning the
pre-rally build-up, the live competition, and post-event coverage.
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We led the integrated relaunch of Formula E at Jeddah's Corniche Circuit, spanning the main film, digital
takeover, OOH, and influencer partnerships.

+19M
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engagements across all platforms
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We led the digital marketing campaign for the Next Gen ATP Finals across the Saudi Tennis Federation's
social platforms, covering both the pre-tournament build-up and the event in Jeddah. The campaign
delivered wide reach and strong engagement across all platforms.
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Gamers8. The global sports conference. The Esports .

World Cup. Behind these names stood Extend. In a
category that moves fast and rarely waits for anyone,
we didn»t just speak to gamers. We found the gamer in
everyone. We turned elite tournaments into national
events the whole country followed, built campaigns
that crossed a billion impressions, and opened the
doorsof thisworld to audiences who had never stepped
inside it before. This is where the game meets culture,

and this is where we work.
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We led the integrated communications campaign for the Esports World Cup, the first of its kind
global championship launched in Saudi Arabia. Across strategy, 10 full campaigns, social media,
influencers, and on-ground coverage, we drove record reach and a complete ticket sell-out.
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EVENTS & ENTERTAINMENT
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LEAP, Biban, Cityscape, MDLBeast, Riyadh, Jeddah,
and Diriyah Season.Different eventswithone shared .

goal: attendance and ticket sales. This is what
Extend does best. We donst rely on instinct. We rely
on technology, data, and a real understanding of
audience behavior, so we know exactly who toreach,
when, and with what message. We build anticipation
before the doors open, create the momentum that
turns interest into tickets sold and full halls.
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EVENTS & ENTERTAINMENT
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For Diriyah Season 25/24, we built and ran the influencer campaign across the opening announcement
and every season program, pairing online creators with on-ground coverage.
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Multiple sold-out days across
season programs
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influencers activated

@ extend- PROFILE 2026

BB euse |

E JEDDAH SEASON S

dlo> JMS (jog.dSLonll Usw,dl LZJL@.?QJUHiLSbLSOJngéﬁ_wﬁQQML“S.\AIJl le.a_x.?,a_wg.o Sl &0
w9 ;9 )90 Ly (§giw0 deloo Je Lidoc woldleal] du=dl dinoid] I ,Jgi!l &o—id| =l (o el dolSo

Wlaiellg wlgid)l alizo jue didgdg dud=wo ajlyuﬁ b Bug o=l
Jeddah Season's brand launch needed to turn a new event into the season’'s most wanted destination.

We took it end to end, from teaser campaigns to live coverage, with a dedicated team producing
customer-centric creative for local and global audiences across every platform.
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creatives produced
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DESTINATION & TOURISM
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We have a particular ability: to tell the stories that
have never beentold, andturntheminto measurable

results. Many destinations carry deep heritage and
remarkable experiences, but they need someone
who can shape that into a narrative that reaches
people and moves them. This is what we do with
AlUla, Diriyah, Soudah, and Ithra. We build the story
and put it to work, raising awareness, drawing
visitors, and lifting booking rates. For us, the story is
never the goalinitself. Itis the means to wider reach

and stronger demand, so the destination becomes
the first choice when someone thinks about where
to go next.
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28k Impressions 78 Retweets 110 Likes 20 Replies
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Watch on Twitter

28.3k Impressions 445 Retweets 883 Likes 417 Replies
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As social media management partner for Soudah Development and Soudah Peaks, the

mountain-tourism destinations in Asir, we built and ran their digital presence, from
strategy and content to community management and listening.
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Extend built the first and only specialized food
unit in the Kingdom, led by celebrated chefs ‘
and professional food stylists, with a dedicated
kitchen studio built specifically for food content
production. That specialization gives us something
others don»t have: a precise understanding of how
to present a food product visually and narratively.
We work across the full food story, the dish itself,
the app that delivers it, the appliance that makes it,
and the utensil that savors it. The result is content

that doesn»t just show the product, it moves the
purchase decision.
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Ramadan is the most important season in Saudi food marketing, and Almarai wanted its Food line at

the heart of it. We ran a brand ambassadors campaign with top food creators producing recipe
content, managing it end to end from concept and production to real-time performance tracking.
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We gave AIRomansiah a cinematic film worthy of its name. For the Saudi restaurant brand known for

authentic traditional cuisine, we handled the campaign from concept to production, strengthening its
emotional connection with audiences and sharpening its brand presence.
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We have worked with the most established financial
institutions in the Kingdom, helping them stay relevant

to a generation that had fundamentally changed

the way it relates to banking. With the newest digital
challengers, we didn>t just understand their world, we duloll G Alyaill
helped build their presence and establish their position
in one of the most competitive markets in the region.
And at a sector level, we led the Saudi Banks campaign
to protect people»s financial information, an effort that
won international awards and changed real behavior.
We work across both ends of this sector because we

understand that trust is the real product, and building
it takes more than advertising.
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Financial fraud was costing the Kingdom millions, and no single bank could fight it alone. So
twelve of them united behind one campaign we built, a mask that turned the tables on
fraudsters and grew into a movement seen across Saudi Arabia.
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In e-commerce, every organization faces different
challenges and requires different solutions. With ‘
HungerStation, we helped the brand stand out during
a highly competitive season through a bold creative
idea. With Trendyol, we built a meaningful presence
in the Saudi market through influencer management.
With Foodics, we produced films that told its story
and communicated its value. And with Gathern and
WeBook, we led digital advertising performance to
deliver tangible business results.
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] ) T In Saudi Arabia, being a good neighbor runs deep, rooted in religion, tradition, and history. We built
Ten years of transforming how restaurants run deserved a film to match. We produced Foodics HungerStation's Ramadan campaign on that value, positioning the brand as the neighbor who gets
anniversary campaign end ’Fo end, from concept and s.crlpt to shoot, turning a decade of innovation you, told through a film of commitment and craft.
into a high-impact story built to move both brand and performance goals.
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In transportation, the challenge is not introducing
a new service or vehicle, but earning a place in
people>s daily lives. From launching the Riyadh
Metro and driving nationwide awareness at scale, to
building the presence of emerging mobility brands

like Ceer, we help ambitious projects earn attention,

build trust, and accelerate adoption. We have done
this across public transportation, automotive, and
mobility brands including Lucid, BYD, SAR, and
others.
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The first Saudi electric vehicle brand only launches once. We shaped how CEER arrived, from brand

launch and creative campaigns to its social presence, giving a homegrown EV pioneer a voice as bold
as its ambition.

ew era begins.
ram here,
With us.

Desig_n that fFeels
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One of the Middle East's largest public transport projects needed a launch to match. We planned,
executed, and managed Riyadh Metro's entire digital campaign, from content and paid media to

influencer coordination and real-time listening, driving public awareness and community engagement
across platforms.
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Inlifestyle brands, product featuresrarely sellthemselves.
We help brands turn them into experiences people can
see, feel, and talk about. For Jotun, we transformed
a product claim into a live sensory experience that
generated unprecedented buzz. And with brands like
L'Oreéal, Laverne, and AlMajed Oud, we created campaigns
that connect ed products with culture, influence, and

desire.
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Nobody trusts a paint that claims to have no smell, so we didn't claim it, we proved it. We
brought five of the region's most loved names to a sensorial dinner in total darkness, where
Jotun's odorless Fenomastic Wonderwall Life made its own case, then let each of them carry

the buzz to their audiences.
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Our portfolio includes media brands we own
and others we represent commercially, each
serving different interests and communities.
Together, they help our clients reach their
audiences in the places where attention
already exists.
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ACADEMY JUMP ON THE TRAIN

Extend Academy helps professionals extend themselves with Al through
hands-on workshops and enterprise training. Build real Al agents, automate
real work, and achieve what wasn't possible before.
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Our platform enables you to plan all your
campaigns in one comprehensive platform,
from selecting influencers and issuing
booking orders to monitoring results and
tracking performance.
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Where influence
becomes tangabile
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